





Universal Vision

SEF Business Mission Visits TECO Affiliates in Nanchang , China

A “Chinese Taiwan Business Mission
” led by Straits Exchange Foundation (SEF)
Chairman Chiang Pin-kung called on TECO
Group affiliates TECO Electric & Machinery
and Creative Sensor Inc. (CSI) at the group's

production site in Nanchang, China. During the

visit, Chairman Chiang noted TECO has been

a leader in the motor and electrical equipment

industry since the Japanese occupation period

in Taiwan. The TECO brand is not only well

astablished in Taiwan but recognized around

the globe. He also praised TECO for its

entrepreneurial spirit and successes in combining the strengths of both sides of the Taiwan Strait.

Chairman Chiang said that during the mission visit, he became more deeply aware of the investment environment in Jiangxi and the excellent

conditions of this area compared to the coastal region. He lauded TECO Group Chairman Theodore Huang for his vision in investing in Nanchang,
which has now proven to be the correct decision, he said. €

TECO Exhibits SA Product Line in Belarus

TECO showcased some of its leading edge SA products at the 13th Automation. Electronics
in Minsk, Belarus on March 16 to 19, 2010. With assistance from sales agent European
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huge Belarusian market.

7he entire sial of TECO agent EEC at Aultomaliorn.
Flectrornics 2010 17 Minsk

control equipment sales. The event is also an important venue for companies seeking to
expand sales to the Baltic states of Estonia, Latvia and Lithuania.

hoping to introduce TECO's products to the customer in late 2010 or early 2011.©

Business Competitiveness

Quality is Our Life, Branding is Our Duty
m TECO Group Chairman Theodore Huang

Over the past 20 to 30 years, Taiwan manufacturers have steadily relocated production to China, Southeast Asia
and other countries in response to a changing business environment. With this trend, an important challenge has been
how to thorough ensure high-quality production. To this end, the Toyota incident is highly instructive.

With a history of 70 to 80 years, Toyota has become a symbol of Japanese business and Japan's strength. Its
dedication to quality and cost control has helped it enter over 170 markets around the globe, and its just-in-time or
zero inventory production systems have been emulated by companies around the world. Yet the mishandling of a
recent crisis has put the venerable Toyota brand to its most difficult test in decades.

When introducing new products, former TECO chairmen Kay Lin Po-shih and Lin Chang-cheng both placed
top priority on quality, followed by timely delivery and cost. Putting the customer first and providing guarantees for
consumers were paramount to cost and profits, and this principle has been deeply ingrained through the company.

Today, the "Made in Taiwan" mark symbolizes top-shelf products. Taiwan products command a leading position A 7£CO Growup Chaninarn
and enjoy a competitive advantage because of this badge. This foundation was not easily laid. Whether in the Theodore Huarng
production phase or marketing, "quality" is the life and brand of an enterprise and the source of trust that will sustain us into the future. (This article
is reprinted from the Commercial Times) ©



TECO Highlights

TECO in the News (2010.02~2010.03)

*Industrial Product & System

Sector
TECO Teams with TECOM to Tap
Smart Grid Market

The smart grid business is warming up.
TECO plans to link up with TECOM's smart
grid technology to take aim at the promising
market, with 10 million potential users and
revenue of NT$60 billion in Taiwan alone.
In addition to TECO's electrical machinery
technology and TECOM's strengths in
broadband and wireless communications
technology, TECO affiliate VMAX provides
WiMAX services in northern Taiwan. TECO
Group Chairman C.K. Liu believes that by
integrating group resources, TECO can tap
opportunities in the alternative energy and
smart grid markets. The group sees bright
prospects for wind power generation this year,
and the smart grid market should begin to take
off in 2011. (February 27 Economic Daily
News)
*k Consumer Appliance & Service

Sector
Mos Burger Shoot for 200

Taiwan's No. 2 fast-food restaurant chain
Mos Burger currently has 164 branches in
Taiwan. Mos Burger (Taiwan) Acting President
and Executive VP Huang Shang-Jen said that
the restaurant industry has much room to
grow in Taiwan. Mos Burger could potentially
open 250 restaurants in Taiwan. Mos plans to
open its 200th restaurant on the island next
year, marking the company's 20th anniversary.
(March 13 Economic Daily News)
Mos Burger Goes Organic

Further burnishing its image for healthy
food, Mos Burger introduced menu items
made with organic ingredients, becoming the
first fast-food chain in Taiwan to go organic.
The new offerings are now available at Mos
restaurants throughout Taiwan. (March 12
Commercial Times)
Connected TV Booms: NT$30 Billion
Potential Market

Content platform provider Hwacom
Systems Inc., LCD TV brands Tatung and

TECO, network communication and set-top
box manufacturer Hon Hai, Prime Electronics
and D-Link jointly, and other members of the
Internet TV Alliance plan to accelerate moves
into the potential NT$100 billion global and
mainland Chinese markets this year. Connected
TV sales in the mainland have been booming
since the second half of 2009. The global
market for such sets is estimated to reach 30
million units this year, representing a US$30
billion-plus market. (March 7 Economic Daily
News)
TECO Attracts Kazakhstan Delegation

A delegation of eight Central Asian
companies made a procurement visit to Taiwan
under arrangement by the Taiwan External
Trade Development Council (TAITRA)
and accompanied by Liao Long-min, head
of TAITRA's Kazakhstan office. VTC, a
Kazakhstan supplier of air conditioners,
expressed intention to buy A/C compressors,
pumps and other items. It also has a strong
interest in cooperating with TECO Electric &
Machinery. (February 10 Commercial Times)
*Telecommunications & Service

Sector
VMAX Eyes Southeast Asian WiMAX
Market

With Intel as a go-between, VMAX could
export its value-added WiMAX platform
overseas. The company is in talks with
businesses in New York and Chicago. It also
hopes to make headway in expanding into the
Southeast Asia market in the second half of the
year. (March 10 Economic Daily News)
VMAX Differentiates Services from 3G
Market

VMAX Chairman C.K. Liu said that
the company's WiMAX operations would
not compete for 3G market share, but rather
differentiate its services to upgrade average
revenue per user (ARPU). VMAX expects to
reach a monthly break-even point at the end of
2011. (March 10DigiTimes)
GVX and VMAX Team up on Internet
Multimedia Venture

VMAX and Global Voice Exchange Corp

signed a cooperation agreement to jointly
promote IPv4 and IPv6 dual stack next
generation internet multimedia applications.
The companies plan to provide users with
new forms of telecom services with digital
convergence applications. (February 5
Economic Daily News)
* Investment & Holding Sector
TECO Powers Up

Success in developing large wind
power generators and company asset
appreciation linked to the upcoming launch
of the Xinzhuang MRT line have helped push
TECQ's share price up in recent days. The
stock successfully broke through the NT$14
resistance level and could power higher in the
after-hours market if volume grows. (March 28
Commercial Times)
Mos Burger Posts NT$3.4 billion
Revenue, Plans OTC Listing

TECO Group affiliate, Mos Burger, was
TECO's best profit-earner last year, earning
nearly NT$4 in after-tax earnings per share
(EPS) in 2009. Mos Burger expects revenue
to hit a new high of NT$3.4 billion this year,
gaining 13.3% over last year, with the chain
growing to 184 restaurants. The company
is also planning to list on the Gre Tai OTC
market, making it the first publicly listed
restaurant business of the TECO Group.
(March 13 Economic Daily News) @
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